S T ¥ — OUTLOOK initiative —

Empowering First-Time
Homebuyers and Investors

Sowparnika Group's commitment towards delivering customer
centric real estate solutions and transforming modern living

ince its inceptionin 2003,
Sowparnika Group has been
atransformative force in
India's real estate sector,
especially for first-time homebuyers.
Headquartered in Bengaluru, the
company has established a strong
reputation for offering affordable,
high-quality living spaces in
Karnataka, Kerala, and Tamil Nadu.

A Track Record of Excellence
Operating in 8 cities with 75-80
completed projects and 25 ongoing
developments, Sowparnika has
consistently delivered onits promise
of quality, timeliness, and cost-
effectiveness. The group's success is
attributed to its commitment to
transparency, accountability, and a
customer-first approach.

Empowering First-Time Homebuyers
Affordability and Financial
Flexibility: First-time buyers often
face budget constraints and manage
multiple expenses, including EMIs.
Sowparnika addresses this by
offering competitively priced homes
and flexible payment plans. For
instance, the Euphoria In The East

project features, 2 and 3 BHK
homes starting from 343 lakhs, with a
No Pre-EMI offer until 2026 to ease
immediate financial pressures.
Quality and Reliability: First-time
buyers seek homes built to high
standards. Sowparnika's reputation
for quality is reflected in its high
construction standards, stringent
timelines and cost, to project

Sowparnika's Success Mantra
Sowparnika's success is driven
by these parameters:

e Customer-Centric Approach:
Addressing the specific needs of
first-time homebuyers with value-
driven offerings.

® In-House Expertise: Managing all
aspects of development internally
to control quality and costs,

® Commitment to Quality and
Timeliness: Consistently delivering
high-quality projects on schedule,

e |nnovative Financial Solutions:
Offering financial options like the
No Pre-EMI scheme to make
homeownership more accessible.

e Sustainability and Community
Focus: Embracing sustainability and
creating community-oriented projects
that align with societal goals.

-

Ramiji Subramaniam
Managing Director
Sowparnika Projects

delivery. The company's in-house
approach ensures adherence to
top-quality standards across all
project phases.

Location and Connectivity: The
location is crucial for first-time
buyers. Sowparnika selects
strategic locations, such as
Whitefield for the Euphoria In The
East project. Whitefield's
connectivity to IT parks, schools, and
healthcare facilities ensures that
buyers invest in both ahome and a
thriving community.

Lifestyle Amenities: Modern buyers
desire amenities that enhance their
living experience. Sowparnika's
projects, including Euphoria In The
East, offer over 60 lifestyle
amenities such as fitness centers,
swimming pools, and recreational
areas, catering to diverse needs.
Transparency and Trust: Navigating
real estate can be daunting.
Sowparnika's clear communication,
ethical practices, and reliable
delivery build strong trust with
buyers, reinforcing its reputation as
adependable real estate partner.

Leoking Ahead

As Sowparnika continues to expand,
it remains committed to enhancing
its offerings and meeting the
evolving needs of first-time
homebuyers. By adhering to its core
values and adapting to market
demands, Sowparnika is poised to
maintain its position as aleading
player in the real estate sector.

OUTLOOKINDIA.COM

SEPTEMBER 1, 2024 | auTLoak 39




